Rhetorical Analysis of Corporate Image 

We live in a consumer nation. We are citizens in a consumer society. And those of us who can buy, buy, buy. Your presentation will examine the rhetoric of a corporation/company, in the real and imagined spaces it inhabits. How do corporations utilize ethos, logos, and pathos as they appeal to consumers?  What stories do they tell us?  Why are we drawn it?  What narratives have we internalized that make their advertising so effective?  

Using Paula Mathieu’s examination of Starbucks, “Economic Citizenship and the Rhetoric of Gourmet Coffee” (WP), as an example, your task will be to study and analyze how a corporation encourages its customers to consume.  Your examination should explore various “texts” that you can examine rhetorically: the actual store, websites, brochures, TV commercials, ads, etc.  

For websites and advertisements: Keep in mind the following questions-- 

Who shaped this representation? What images are used? Is jargon or slang used?

Who is its intended audience? What is its purpose (to educate, alienate, entertain, etc.)? How

effective is this representation in achieving that purpose, for its intended audience? How do you interpret this representation as a consumer? How does the layout, mixture of multimodal elements, or narrative affect audience perception? Are metaphors used?

If you can go to a physical store:  Observe how shoppers behave. Ask yourself these questions: What does the average shopper do in the store/restaurant? What kind of interaction do the business’s employees have with the shopper? How does your business use their space layout, decorations, posters, employees, etc. to encourage shoppers to consume. You will want to take plenty of notes to reference as you prepare your presentation. In your notes, make sure to draw a map of your business, marking important features like aisle width, special displays, and clothing tables.

You will want to contrast the corporation’s representation of itself with other perspectives on the place (you may need to do a little research).  Are there other representations that emerge about this corporation, ones that they have minimized or hidden?  

With a group of three members, you will create a ten minute presentation discussing your analysis of the narrative of your company. After determining a central thesis, each person will be responsible for presenting one main point (out of three) related to your thesis.  Make sure to include visuals throughout your presentation.  

