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Analysis of Dodge Ram Trucks Commercial “God Made a Farmer”

In 2013 during the Super Bowl, Dodge first aired their “God Made a Farmer” commercial advertising Ram trucks. The commercial starts with a picture of a bleak, snowy landscape with a cow standing a little off in the distance. The name “Paul Harvey” appears printed over a small part of the middle of the sky.  A recording of a speech made by Paul Harvey on his radio show in 1978 begins to play. The opening lines of the speech are:  “And on the eighth day, God looked down on His planned paradise, and said ‘I need a caretaker.’ So, God made a farmer.” As the speech continued, various images of farmers, fields, families, trucks, a flag, etc. were shown. The speech concludes with the lines, “Somebody who’d bale a family together with the soft strong bonds of sharing, who would laugh and then sigh, and then reply, with smiling eyes, when his son says that he wants to spend his life ‘doing what dad does’. So, God made a farmer.” After these final words are delivered, a picture of a Dodge Ram truck in front of a barn with fields in the background comes onto the screen. The phrase “To the farmer in all of us” then appears on the sky in the picture. At the very end, the Dodge company symbol is shown on a black background with their slogan of “Guts, Glory, Ram.” By using a nostalgic narration, powerful visuals, and common beliefs, this commercial was carefully made to deeply connect with the target American audience through pathos, ethos, and logos.

To begin, the commercial appeals to the audience’s emotions through their personal and national identity and history. An image of the American Flag in a window of what appears to be a small, country school appeals to the audiences memories of how important both their school years and their patriotism is to them. The frequent mention of God and hard work connect with a widely shared past. There is an image of a small country church, another of a farmer praying in the plain pews of a church, and another of a family praying together at a dinner table. These images help evoke the memory that our nation was based on a foundation of faith in God and hard work towards dreams and goals. Many of these ideas are still strong beliefs in our society today. We are moved even further by the telling of the troubles that farmers willingly go through on a day-to-day basis. These are then combined with touching pictures of farmers, fields, families, etc. One image is a close-up shot of a farmer’s hands clasped together, smudged with dirt, and battered from hard work; his fingernails are chipped, and his hands wrinkled yet strong. This, along with other pictures, some of the farmer’s worn faces, is very effective at giving the audience a more personal connection with the narrative.  With the line “It had to be somebody who'd plow deep and straight and not cut corners,” and the image of a wide, neatly-plowed field, the audience is reminded that we need to work hard to make the best of difficult times such as the current economic lull. At the end of the commercial, the phrase “To the farmer in all of us” further includes the audience by suggesting that we are all part of the hard-working, honorable, farming community.

The commercial also utilizes ethos by calling to our ideas of authority. Paul Harvey, being a well-established radio personality of our society, helps to give authority to the commercial. He has had a reputable radio show for many years, and we feel that we can trust him. As he speaks in his usual soothing manner with a haze of radio static slightly masking his voice, people who do not even know who he is are able to connect. In addition to this, simply using farmers as the focus of the commercial brings authority. It is well known how essential farmers are to our society, and farmers are the backbone of our nation. More authority is established when the line “God looked down on his planned paradise and said, ‘I need a caretaker.’ So God made a farmer,” combined with a picture of an orderly farmhouse surrounded by fields emphasizes how God made farmers specifically as stewards of His earth and as models of hard workers. Additionally, this line mentions God’s “planned paradise”, Eden, and sets it parallel to a farm. This unites our faith in God with our American belief of farmers being moral and fair.

Logos is also apparent in the commercial. The choice of farmers as the focus of the commercial is logical as there is a strong and very noticeable connection between farmers and trucks. By including family and American values in a commercial first aired during the Super Bowl, the makers of the commercial were very effective at connecting to their audience as the Super Bowl is a very American event. The ending line “To the farmer in all of us” also connects on a logical level because, with our shared American values and views, we do all have some farmer qualities in us. Also, by emphasizing how American the company is, they gain the audiences support because the audience favors American businesses especially since our country has been in economic trouble.

Therefore, by combining the influences of pathos, ethos, and logos, the commercial powerfully communicates its message to the audience. Through its use of visual emphasis and touching narration, the commercial garnered understanding and support from the audience. The company took advantage of connecting through our shared American values and beliefs of hard work, faith, and hope. This helps to convince the audience that the trucks are worth buying because the company displays values that we all hold dear to our hearts.
